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GREAT PHOTO OPPORTUNITY

BANK OFFICIAL TO RING THE BELL AS PNC ADOPTS LOOP KETTLES
Urge Holiday Shoppers to Donate to People in Need

WHO: Joseph Gregoire, PNC’s Illinois President
WHAT: Ringing the bell for Metropolitan Division of The Salvation Army
WHEN: 8 a.m., Wednesday, December 15, Kickoff of the PNC - sponsored event

WHERE: Franklin and Madison

PNC has adopted two kettles and will ring the bells from 7:30 a.m. until 5:45 p.m. at two locations
Franklin and Madison and Madison and Wells.

ADDITIONAL INFORMATION

Donations to The Army’s Red Kettle Christmas Campaign fund many programs and services for people
in need including feeding programs for homeless people, children, and seniors; emergency lodging for
families and individuals in crisis; disaster relief; senior housing; substance abuse rehabilitation
programs; spiritual counseling, youth programs; and early childhood development services. The Army’s
2009 Red Kettle Campaign goal is $12 million.

The Salvation Army Metropolitan Division is the largest direct provider of social services in the State of
Illinois, assisting clients in the Greater Chicago area, Northern Illinois and Northwestern Indiana. For more
information about The Salvation Army or to donate or volunteer, please visit www.salarmychicago.org or call
1.800.SAL.ARMY.
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